Reinventing the historic Colcord: Workers craft pioneer building into boutique hotel
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Before Leadership Square and the Chase Tower, there was the Colcord Building. Built in 1910 as an office building, it was Oklahoma City's tallest skyscraper.

Still standing at 15 N. Robinson Ave., it is no longer the tallest and as of today, it is no longer an office building. 
The 110,540-square-foot Colcord will be refurbished into a boutique hotel and renamed Colcord Hotel. It is set to reopen in August or September of 2006.
"I think it's the best use for the building," said Colcord general partner Stephen B. Browne. Colcord Partners Ltd. and Raupe Realty Investment Co. co-own the building. "I think there's been a glut of office space in Oklahoma City for a long time and there's a need for a boutique hotel. The location is perfect. Before the Ford Center and SBC Bricktown Ballpark, there wasn't a need for (this kind of) hotel."
The Colcord will be modeled after Tulsa's Ambassador Hotel. Built in 1929, it was one of the first extended-stay hotels. In 1997, Tulsa developer Paul Coury of Coury Properties redeveloped the hotel into a luxurious boutique hotel.
Coury approached Browne with the idea of a boutique hotel less than a year ago, after losing a bid to refurbish the Skirvin Hotel. Unlike the others who approached Browne to redevelop the Colcord, Browne saw something in Coury and they partnered up for the project.
"I had been approached a lot of times, about four or five, in the last eight to 10 years," Browne said. "When Paul Coury approached me, I was convinced that he had the talent to pull it off. I have faith in Paul Coury. I didn't have that faith in the other people."
In the next 14 months, Coury, with Beck Associates Architects and Manhattan Construction Co., will update the building, transforming it into a 108-room hotel. 
Few things will remain the same, such as the lobby.
The lobby and the building's footprint are what caught Coury's attention. The two features showed viability for a hotel, he said.
The lobby will undergo subtle changes in an effort to recapture the building's historical feeling and preserve its history, said Don Beck, principal design architect at Beck Associates Architects.
The red script Colcord sign on the top of the building will also stay. 
The sign is a replication of Mrs. Charles Francis Colcord, the builder's wife's, signature, Browne said.

Most everything else was auctioned on Wednesday.
The hard cost for the project is about $16 million. It includes gutting the interior of the building and constructing hotel rooms, a restaurant and bar and allotting for the new mechanics. If the building had to be purchased, the total cost would reach $19 million, Coury said.
Of that, approximately $98,000 is allotted for each room. Room features include glass shower enclosures, marble tubs and flat-screen televisions.
"The quality level is really high," Coury said. "It's an art-deco building and we will maintain a very classic, contemporary feel to the building. Rooms will feel like you're in a very nice bedroom in your home, warm and understated simplicity with high quality."
Beck agreed.
Steering away from bold and flashy colors, rooms will be clean, elegant and sophisticated, using colors already found in the building. The goal for the property is to have one complete architectural thought, Beck said. 
Average room rates will start at $149 and by year five, the rate is expected to rise to $165, according to the Oklahoma City Market Analysis in the Colcord Hotel informational booklet.
The Colcord's rate will be $30-$40 higher than other downtown hotels. In Tulsa, the Ambassador, which has an occupancy rate of approximately 70 percent, has a daily rate of about $144, which is significantly more than the average hotel in the area. The competition charges about $70 per night, Coury said. 
Coury, Browne and Raupe will be the managing general partners. Coury Properties will independently manage the Colcord Hotel and Phillip King, who manages and oversees operations at the Ambassador Hotel, will supervise staffing and operations at the Colcord.
Investment shares for the Colcord Hotel are sold in $200,000 increments, which is a 2.4 percent ownership interest. At the end of year one, projections show that investors would receive a 10.4 percent return - $20,820. Assuming the Colcord is sold, investors would make a seven-year cumulative profit of 183 percent, according to the estimated cash flow/distribution analysis in the Colcord Hotel informational booklet.
In addition to the hotel, a restaurant run by Alain and Michel Buthion, who own La Baguette Bistro & Bakery at 7408 N. May Ave., will replace the Colcord Oyster Bar. 
The Colcord Hotel will attract high-end business travelers, wedding parties, those celebrating anniversaries and bar mitzvahs. There's a demand for a product that's not being met in the downtown Oklahoma City district, Coury said. 

Currently there are 2,220 luxury hotel rooms in seven hotels in the Oklahoma City metro area. The competition includes Embassy Suites Hotel at Oklahoma City's Will Rogers Airport, the Waterford Marriott and the Renaissance Oklahoma City Convention Center.
The developers estimated that 55 percent of the Colcord's clientele will be business related, while 25 percent will be for social, maternal, fraternal, educational or religious related and only 20 percent will be from the convention population.
Marketing Oklahoma City's newest boutique hotel will be done jointly with the Ambassador. Cross-marketing is expected to be common and, wherever possible, the two hotels will share costs, which will cut administrative expenses. Officials also plan to have a central accounting office and reservation system.
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